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Showcase Your Hot 
New Brand Names 

Our exclusive New Arrivals Merchandiser is incor- 
porated into every Gallery installation. This high- 
visibility fixture puts a spotlight on the nationally 
recognized brand names your customers will love. 

Plus, the unique system merchandises the 
Collection Book alongside the stock, for greater 
customer attention. Select your stock from the col- 
lection book to create the right product mix for your customers. 

Logo-branded header signage is provided for all brand name lines for additional visibility. 

The Most Dramatic Border 
Merchandiser on the Market 

Border sales were up 20% over the past 
three years. These dynamic border 
merchandising systems are part of every 
Gallery program, to help you achieve 
your rightful portion of this lucrative 
market. Large visual samples are the 
key to these merchandisers; 16-inch 
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samples are displayed on the four-sided jumbo spinners, or 
on poster-style flip cards. 

Plus, borders are categorized into shopper-friendly categories, 
including Florals, Geometries, Architectural and Scenic, to 
name a few, along with some key licensed names like Nautica, 
Lenox and Alexander Julian. 

Our Professional Team 
Makes Installation a Snap 

When you choose the Imperial Gallery, you can leave the set-up to us. All you do is clear the floor; our 
professional crew will work with you to build your new department from the ground up. In two days you 
won't believe how beautiful your new wallcovering department is-or why you waited so long. 

Our Retail Operations department uses state-of-the-art CAD equipment to help you with your floorplan and create 
a layout that provides you with the most productive use of your floor space. 



lie Beautiful Met 
iat turns heads... 




^^w||nd Improved 
/ anll^tter than Ever 

/ The Imp|raal| Gallery is a consumer-focused merchandising and 
? ^marketing sysjeni^designed to make shopping for wallcoverings 
|g§ier, ftster^d'more pleasurable than ever before. 

direct refsiSt,of our extensive research into consumer shopping 
jggfepnces, the Imperial Gallery combines attractive fixturing, a 
WfSLy^Wsible product presentation, and easily organized, clearly 
;lab^d^roduct displays to create a shopping experience that 
^or^ktientTy exceeds the expectations of wallcovering consumers. 





|erwet> we've worked closely with our Gallery retailers, and used 
J|kf|luable feed back to fine-tune this innovative merchandising 
^ysto&tfbr even greater results. 

Yojfknow Your Customers Best... 
Yo^Choose Your Assortment 

ic Imperial Gallery has been enhanced with the availability of a new, 
"' 5-open product assortment that includes every pattern in the IHDG 
* ^pfbrarps. 

ers may now select from any of our thousands of beautiful 

|ate the most dynamic assortment tailored precisely to your regional and demographic needs, 
'ghly-trained sales proffesionals is armed with the latest industry and sales trend information 
ou through this important process, too. 

*jp$ose from our complete line of Sunworthy and Imperial products, as well as our exclusive 
*i brands under our Imperial Fine Interiors label, including Eddie Bauer, Nautica 
mas Kinkade, to name a few. 

per Visual Samples Tell the Story 

ie Imrp5aL Gallery fin system has been improved, too. The new three-part system allows for even 
l^gpsual sampling of large sidewall bin boards, and showcases 12 full inches of border patterns. 

The Imperial Gallery utilizes low-profile aisle fixtures in a maple woodgrain finish for 
a clean, highly visible department. 

Plus, the Gallery system features high-impact header signage to direct customers 
to the product categories they want. Merchandise is organized into customer- 
friendly "towers" that are easy to shop, segmented into categories like Kitchen 
& Bath, Men's & Dens, Contemporary and Traditional. 

Lifestyle and room set photos tie it all together. The result is a 
beautiful, functional and comfortable wallcovering department 
your customers will tell their friends about. 
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The Imperial Gallery 




A Revolution in 
Wallcovering Retailing 



IHDG" 

Imperial Home Decor Group™ 




Consumers Love 



According to proprietary consumer reseafch cori^ by 
IHDG among actual wallcovering shoppets,;cbnsu^ are 
delighted with the Gallery Merch^ 

• 90.1 % of shoppers said they would shop the Gallery before 
•shopping elsewhere for their next wallcovering purchase. r 

• 91.5% found the Gallery to be a superibr shopping ;f 
environment compared with other stores." 

• 100% said they'd recommend a Gallery store to a friend: .; . 



Dealers Love the Imperial Gallery 



our ever-changing 
the Gallery sys^ 

FranklCannizzoro c0 
Wallpaper Warehouse, En^ 
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Miller 



"It's been really exciting in our wall- 
paper department since the Gallery 
was installed. Some customers have 
been able to decorate several rooms 
of their home all at once because 
so many patterns are right there at 
their fingertips. Our sales are very 
exciting, too, having doubled in the 
first month-and-a-halfthe Gallery 
was in place." 

Ginger Halleck 
Miller Paint, Vancouver, WA 
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Pat Smith 
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